
Spring is in the air and so is Major League Baseball! With that, we've started seeing a few new 

baseball bottles being released from both AB -InBev and SAB -Miller. It appears that Miller Lite 

has changed the design on their bottles, which is a welcome sight, but it is too early to see what 

AB-InBev will do this year. Let's keep our fingers crossed that they change things up as well.  

 

AB-InBev seems to continue to put out some commemorative bottles here and there. With the 

release of the new NFL Draft bottle and the new UFC bottle (released in Canada), we get two 

great additions for our shelves. In addition, who knew that there were two variations to the 

2011 Budweiser St Patty's Day bottle? It goes without saying that you have to have a keen eye 

to notice the variations of any bottle. Kudos goes out to Ken Kieliszewski ABC# 109, who  

brought this variation to our attention.  

 

If you keep an eye out for new bottles on eBay, you probably saw that an older Budweiser bottle 

#500314 sold for $118.50 recently. This was one of the last black over red designs that AB put 

out, and just so happened to be a 3.2% variation. That just goes to show the rarity of some of the 

older variations, especially in the 3.2% category. However, like anything collectible, it is only 

worth what someone wants to pay for it.  

 

In international news, we have started to see some very scarce bottles produced in some very 

small markets. This is good for us collectors of foreign bottles; however, you hardly ever hear 

about them unless they show up on eBay, and when they do, they usually command a premium 

price tag. That being said, I would like to thank our members from both Canada and Australia 

for offering up new releases to the rest of us for very reasonable prices. It is good to have friends 

in distant lands. The new Carlton Dry bottle out of Australia is a sure contender for next year's 

International Can Of the Year category.  

 

As promised, we have two more collector's stories as well as some neat photos of their collec-

tions. Jim Friesen, from Saint Paul, MN, ABC #093 , and Mick Warner, from Sydney, Australia, 

ABC #155. Both have some fantastic bottles in their collections as you will see, and they both 

love to trade as well. Thanks gentlemen for your additions to our newsletter.  

 

Until next time, keep an eye out for any new bottles, as well as any variations. By doing so, you 

will help our hobby grow, and that is what it is all about. Enjoy the Newsletter!  
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New ABC Chapter Newsletter Editor Needed Soon  
 

Yes, itõs true. I will be stepping down as the ABC Chapter Newsletter Editor after the next edi-

tion (Aug -Oct). After four years and 15 editions I have decided to move on to other things and 

have to ôclear the slateõ of a few things Iõm always pre-occupied with.  

 

If you would be interested in taking on the task please contact me or any chapter officer.  

 

The Newsletter Editor job is also an officer position so the new editor will be voted in and an-

nounced at the annual CANvention meeting in Covington, KY.  



Hey all, Tom Fay ABC# 092 here. Brad has asked me, as the new US Bottles & Miller Brewing editor, to share a few lines.  

 

Here goes, I am happy to help the ABC Chapter in any way that I can, but I need YOUR help also. I sit in the middle of An-

heuser Busch Country just 25 mile north of St. Louis, to get a NEW  Miller Bottle or US Bottle release here is almost impos-

sible and I need your help in sending me info about a new release. Information such as what part of the country are they 

being found in, what packaging concept (9, 12, 15, 18, or 24 bottles to a package) and what is the resale price? If possible 

please send me the pics that you may have of the new release. I'll send them on to Brad after cataloging the necessary info 

that we need.  AND LAST BUT NOT  LEAST ééI need for you to get a hold of your fellow chapter members and get them 

to use the website. It seems that there is a core group of about 12 members that religiously use the site. I was in a region 

recently where we have 5 members and they didn't realize the potential that the site has because they had never signed in.  

 

Our website has been the best thing that could have happened to our chapter and I truly thank BRAD for all of the hard 

work and time that he has put into it, but really it's not being utilized like it should. E -mail or call or talk to your fellow 

chapter members and let them know what's available, especially when they ask you the next time if you've seen any pic-

tures of the new bottles or when they aské..anything new out there ?? 
           continued, page 9 
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Jack Danielõs Tennessee Whiskey announces the release of its new Tennessee Whiskey-based ready-to-drink beverages in 

the United States. Scheduled to hit shelves in March in most U.S. markets, the perfectly mixed beverages offer consumers a 

convenient way to enjoy the legendary Jack Danielõs Old No. 7 with some of Americaõs favorite mixers. 

 

The Tennessee Whiskey -based beverages will contain 5% abv and be available in both Jack & Cola and Jack & Ginger fla-

vors in early March, with Jack & Diet Cola arriving in late March. All varieties are available in four -packs of 12-ounce recy-

clable aluminum bottles with four -packs of 12-ounce recyclable cans available in select states. The suggested retail price for 

the four -pack is $9.99.  

 

The Jack Danielõs offerings will be the first ready-to-drink beverages in an 

aluminum bottle. The single -serving packaging features the iconic Jack 

Danielõs Tennessee Whiskey label at the center of a sleek, black aluminum 

bottle, perfect for keeping the smooth whiskey pairings chilled.  

 

òWith the launch of Tennessee Whiskey-based ready-to-drink beverages in 

the United States, we look forward to providing our customers with a re-

freshing, convenient way to enjoy their favorite Jack Danielõs mixed drinks 

on more occasions,ó said Joseph Carvajal, U.S. Marketing Manager for Jack 

Danielõs Family of Brands. The distinct, flavorful taste of Jack Danielõs 

Tennessee Whiskey is crafted using a unique charcoal mellowing process 

during which whiskey slowly passes, drop by drop, through hard maple 

charcoal and matured in new handcrafted, white oak barrels. The whiskey 

is then added to popular mixers for a convenient way to enjoy some of 

Americaõs favorite Jack Danielõs drinks. 

 

About Jack Danielõs: Officially registered by the U.S. Government in 1866, 

the Jack Daniel Distillery, Lem Motlow, proprietor, is the oldest registered 

distillery in the United States and is on the National Register of Historic 

Places. Based in Lynchburg, Tenn., the Jack Daniel Distillery is the maker 

of the world -famous Jack Danielõs Old No. 7 Tennessee Whiskey, Gentle-

man Jack Rare Tennessee Whiskey, Jack Danielõs Single Barrel Tennessee 

Whiskey and Jack Danielõs Tennessee Whiskey-based ready-to-drink bever-

ages. 

Jack Danielõs Introduces Tennessee Whiskey-Based 

Ready-to -Drink Beverages in the United States  

New U.S. Bottle Editor  
Tom Fay ABC# 092  



Iõve been collecting for about 14 years now and have amassed some 12000 cans and bottles. Mainly Australia, New Zealand, 

Pacific Islands and United States. From the states I collect 16 and 24oz sports cans, 12oz steel and now bottles. All are 

housed in an area 30x12 foot but extensions are already under way to double my capacity. Itõs a never ending job building 

new shelves. A lot of us Aussies put shelving on doors to stop sunlight getting to the cans. It also doubles your space and 

when people visit to view the cans its a simple task to just open and close the doors.  

I enjoy trading with fellow collectors in America. I have been over a couple of times and one day will make CANvention. So 

far my visits have all been at the wrong time of year. Cheers to all fellow members!  
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My Collection  
Mick Warner ABC# 155  
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As many of you know, I have been an OCOC collector for many years. I had no plans to collect the aluminum bottles when 

they first came out, then, one of my overseas friends sent me a couple of alum bottles, and I really loved them. That was the  

beginning of my one alum bottle/one country collection! Now, I try hard to pick up any new countries that come out on the 

market.  Heineken is one brewer that makes the bottles and exports them to many different countries, and I put these into 

the collection (if the country is indicated on the bottle) until hopefully, I get one that actually is made in that country.  

 

Some of the bottles are much harder than others, just like USA bottles. Currently, I have bottles representing 40 different 

countries, and another is on the way. There is also a range in size and shape in the foreign bottles. The smallest is Kubuli 

from Dominica (250ml), and the largest size is 500ml from several places. The other sizes are 330ml, 350ml, 355ml, 472ml 

and 473ml, with the 330ml size being the most common.  

 

I am showing one bottle from each of the countries, even though I have a few others in my collection. I enjoy collecting the 

alum bottles very much, and it has brought me a new enthusiasm and enjoyment in the past few years.  I guess there still 

are new tricks for old dogs!  

 

 

 
           continued, page 5 

One Can (Bottle), One Country  
Jim Friesen ABC# 093  

Above, left -right: Argentina, Australia, Austria, Belgium, Bolivia, Brazil, Canada, Chile, China and Czech Republic.  

 

Below, left -right: Dominican Republic, Dominica, Faroe Islands, Georgia, Germany, Guatemala, Honduras, Hungary,  

Ibiza, Israel and Italy.  



Hi everyone, I hope youõre all surviving the high gas prices and hope you 

don't drive any farther than you have to. There are a few new bottles out 

there from Miller Lite. The first one is a new version of the Chi -rish bottle 

(838725). A much improved design from last year.  

The first of the new baseball season from Miller Lite is the Milwaukee 

Brewers (839101). This year it looks as if Miller has changed their generic 

picture from a batter to a fielder for all the baseball bottles. Also be sure 

to notice how some of the bottles will have footage up near the top. Not 

sure if that is to designate the actual footage of the home field or if it will 

also be generic. Wondering already though as several bottles do have dif-

ferent numbers, hmmé 

      continued, page 6 

 continued from page 4  
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Above, left -right: Japan, Luxembourg, Mexico, Monaco, Netherlands, New Zealand, Paraguay, Portugal, Puerto Rico,  

and Russia.  

 

Below, left -right: Sam Marino, South Africa, Spain, Sweden, Taiwan, Uruguay, USA and Venezuela.  

Whatõs New 
Jerome Spindler ABC# 006  



 continued from page 5  

 

The next bottles to arrive were the two Chicago 

baseball teams. Wrigleyville (839104) which this 

year has the generic picture instead of the brick 

wall. The White Sox (839103) came out at the same 

time.  

 

Finally for baseball, so far, is the Cleveland Indians 

(839102), again with the generic design.  

 

Jack Danielõs has also jumped on the aluminum 

bottle bandwagon (see story, page 2). They had re-

leased several 16 oz test market bottles, which 

seem to have gone by the wayside so they followed 

with three 12 oz bottles. Whiskey and cola, diet cola 

and ginger aluminum bottles (photos on website) 

have been released and seem to be popping up eve-

rywhere. Be on the lookout for more from JD as 

different markets will surely cause them to produce 

several variations of these bottles.  

 

Later, Spin  
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Again Iõm pleased to convey news about cabottles that have appeared in the world, and in many cases stand out with their 

aesthetic beauty. Despite the international crisis, breweries continue to opt to renew this proposal and get the new issues f or 

consumer sale, in their bottles and containers in general. For this occasion we have a new set of beauties from different 

countries.  

OPA - Brazil: Let me begin with the first experience of Brazil cabottles. Curiously, there is not an indus-

trial brewery, but a home brewer that has decided to jump into the market despite aluminum costs, (in 

South America they are very high). OPA is simple but striking design. The model we're seeing is a test 

which was performed with the debut. We are waiting from one moment to another appearance in super-

markets and bars.  

BOFFERDING - Luxembourg: The Luxembourg beer market is highly competitive, which is why after the 

two Simon Regal models that we already know, appeared, the firm Bofferding not to be outdone, or re-

main in the rear, throwing a gem, with its traditional colors that identify the brand. Do not be surprised if 

now competitors like Mousel Diekirch, Battin or Clausel 

follow the path with some other ones.   

CARLTON - Australia: Another of the traditional global 

brands "fell" to the wonderful influence of aluminum bottles. 

"Carlton Dry", with touches of stylistic sobriety. They will 

probably attend the Kentucky CANvention in the hands of 

the òAussieó delegation, who always surprise us with their 

personalized gifts to the ABC members.  

PREMIUM FUSION - Czech Republic: If we were waiting for an artistic touch 

was reflected in a cabottle, this is it ...Simple, effective and modern, to make 

clear that not only the Spanish are the most creative. Welcome to the Czech 

beer. 

       continued, page 7 

Foreign Bottles  
Juan Carlos De Marco ABC# 031  
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 continued from page 6  

 

KIRIN - Japan: The Japanese never tire of creating 

and creating. This is the turn of the world's most 

popular sport: Soccer, as a collection: A set consisting 

of 11 players from the Japanese national team, and 

the shield of their association. 12 Cabottles in unique 

limited edition to make collectors lose their sleep.  

 

SAPPORO - Japan: The traditional format of Sapporo 

again presenting the "Bräu", with some German condi-

ment. Very pretty as its predecessors.  

 

  

MAISON VAN DER BOER - Holland: Heinieken is not the only public face of Holland ... 

Look at this set of three 330 cc. sober, distinguished as a party dress.  

 

  

DORADA - Spain: Canary Island Brew-

ing Company, launches a limited edition 

aluminum release of 250,000 bottles of 

lager with motifs of the Tenerife Carni-

val, representing:  

 

1 .- "Charlot" includes the figure of the 

mythical character along with retro mo-

tifs that takes the consumer to the 70.  

2 .- "Carnaval", the emphasis in the cele-

bration of Carnival itself and gives an 

overview of the different characters 

come together in it.  

3 .- "Yellow Submarine", emphasizes 

traditional Golden label which will fea-

ture different artwork on carnival 

grounds.  

  

CAUTION! FAKE CABOTTLES ALSO IN THE WORKS!!  

Who would not want a Palestinian Taybeh? Well, I think many, although in this case after we had a consulta-

tion with the factory we confirmed they never produced beer in bottles of this type ... Watch out !!!  

Anyway they are around and perhaps it would make a nice ônoveltyõ bottle, but it will still be fake... 

 

Be sure to check-out the many foreign variations over at the ABC Website. Your help with any new variations 

is always welcome. Drop me an email and we will do our best to keep the listings up -to-date. 

 



A-B started off earlier this year with the usual ôSt Patsõ Day bottles. The Budweiser is 

a total flip from last years white bottle with Shamrocks. A variation was also discov-

ered with an addition shamrock above the neck bowtie. The Bud Light is exactly the 

same as last year except a 3.2 variation was released this year. 501595 (not pictured) 

is identical to the 501594 except for the 3.2 back panel.  

 

Since A-B will be the exclusive NFL sponsor from now on we should start to see sev-

eral more bottles in addition to the NFL Draft bottle released in March.  

 

Bud Light up in Canada went and made themselves the official UFC sponsor. So now 

we have that bottle to track down. Pretty much a standard bottle with UFC across the 

bottom and the usual French writing we see on our northern neighbors bottles.  

 

Budweiser has two baseball bottles out so far. The first is for the Anaheim Angels 50th 

anniversary, 1961 -2011. Bottle has a real similar design to all the bottles weõve seen in 

2009 and 2010. The next is a second bottle for the Giants World Series victory. The 

bottle is a major change from the 500450 bottle 

released last fall. It has a noticeably different 

front panel with the Golden Gate bridge and 

logo.  

 

Not a bad start to 2011 for A -B. Would have 

thought more baseball bottles would be released 

by now and we would have an idea of what to 

expect for football, but as usual, nothing con-

crete. 

 

There were a few designs floating around for 

several Tilt aluminum bottles. Nothing has hap-

pened with that yet and instead of starting more 

unfounded rumors, weõll see if they òReallyõ hap-

pen to get releasedééé. 
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Whatõs New in A-B?! 
Brad Ambruso ABC# 007  

Budweiser ôSt Patsõ Day 

500166 

16oz redemption  

Bud Light  

NFL Draft  

500452 

16oz redem 

  New U.S. Bottle Editor, continued from page 2  

 

Aluminum bottles are the only thing I collect and because of the membership of the ABC I have been afforded the opportu-

nity to meet and make many, many new friends all over the world. The ABC Chapter has so many wonderful people in-

volved and we can really continue to grow our family with a little more effort and use of the website.  

 

Thanks for allowing me the time to ramble and I look forward to working with all of you in the future !!  

 
Tom Fay, ABC #092, tfay90918@hotmail.com (618) 792 -4933  

Bud Light  

UFC ôCanadaõ 

501740 

473 ml  

Budweiser  

Angels 50th  

501710 

16oz redem 

Budweiser  

Giants Champs  

501721 

16oz redem 
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May 5 -7  CO, Fort Collins   17th Annual Rush to the Rockies Breweriana Show  

May 7   WI, LaCrosse   Old Style Show Sponsored by North Star Chapter & Old Style  

May 8   TX, Fort Worth   May Show Sponsored by Bluebonnet Chapter  

May 13 -14 NC, Mooresville   1st Annual Race City Beer Can & Breweriana Show  

May 13 -14 MD, Frederick   Land of Pleasant Living Breweriana Show  

May 14   MN, St Paul   Summit Brewery Annual Show Sponsored by North Star Chapter  

May 14   OR, Portland   DB Cooper SWAP MEET Sponsored by Cascade Chapter  

May 15   IL, Wauconda   Bullfrog Spring Show Sponsored by Bullfrog  

May 15   OH, Medina   36th Annual Spring Beer Can & Breweriana Blast  

May 21   ID, Eagle   2011 Spring Gathering Sponsored by Gem State  

May 21   NM, Albuquerque  Roadrunner Chapter Annual Show  

May 21   MI, Kalamazoo   Patrick Henry Chapter Show  

May 21   IL, Decatur   Reisch Brew Crew Spring Show  

May 21 -22 OK, Tulsa   Progress Spring Show  

Jun 3 -4  IA, Dubuque   Tri -States Beer Can & Breweriana Show  

Jun 5   PA, Leesport   Tri Chapter Show  

Jun 5   AZ, Phoenix   A1 Brennan's Beat the Heat  

Jun 10 -11 MO, Florissant   Swap-A-Rama Sponsored by Gateway  

Jun 24 -26 KS, Abilene   Kansas Kolossal Kan Kaper  

Jun 26   IL, Elk Grove   Windy City Picnic / trade session Sponsored by Windy City  

Jul 8 -9  MN, Cloquet   Cloquet Northeastern Saloon Annual Show  

Jul 8 -9  OH, Waynesville   37th Annual Ohio Min -CANvention  

Jul 13 -16 PA, New Cumberland  ECBA 39th Annual Convention  

Jul 16   MI, Frankenmuth  SUMMERSWAP Breweriana Show  

Jul 21 -23 IA, Altoona   Beer, Soda and Bottle Collectibles MEGA SHOW  

Jul 22 -23 VA, Zion Crossroads  Monticello Extravaganza  

Jul 23   WI, Milwaukee   Brew City Breweriana Show  

Jul 30   NY, Depew  Simon Pure Summer Show  

Jul 31   IL, Joliet   Chapter Picnic & Trade Show Sponsored by Prison City  

 

For more info on any of these shows go to BCCA.COM or check your latest issue of Beer Cans and Brewery Collectibles.  

Get Out and Take in a Show  

ABC# Name   City, State or Country 
001 Bob Renforth   Avondale, AZ  

002 Don Hicks   ôIn Memoriamõ 

003 Bruce Gregg  Kansas City, MO  

004 Joe Germino   Parlin, NJ  

005 Tobi Hicks   Sun City, AZ  

006 Jerome Spindler   Owatonna, MN  

007 Brad Ambruso   Indianapolis, IN  

008 Butch Kroskey   Monaca, PA 

009 John Kinnard   Kansas City, MO  

Our Members  
ABC# Name   City, State or Country 
011 Joseph Prin   Eagle, ID  

012 Herb Schwarz   Saint Louis, MO  

013 Steve Blume   Cartersville, GA  

014 Jim Mahler   Buchanan, MI  

015 John Fatura   South Lyon, MI  

016 Stephen Wiltshire   Quincy, MA  

017 Allen Kell   Florissant, MO  

020 David Hicks   Benton Harbor, MI  

021 Katherine Moore   Benton Harbor, MI  

022 Richard Gurevitz   Columbus, OH  

023 Pat Kelly    Topeka, KS 

024 Bob Hilderbrand   Grandview, MO  

Bud Light banner from a few years back, an oldie but a goodieé. 


