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Bill Viancourt ABC# 132

It is about this time of year that I really start to get excited about Canvention. It is
finally warming up in Ohio and local shows are happening almost every weekend
somewhere in the vicinity. With Canvention geographically located within a reasonable drive of about 75% of our membership, and the addition of the BCWC,
this promises to be an epic event. I hope to see many of you there.
Well I finally made it on Facebook. I swore that I would never do it! But
with the amount of traffic our Facebook page has generated, I got myself drawn in.
Now if you are in my age category and are contemplating joining in, find yourself
a young teenager to explain it to you. If you are not careful, you will be following
hundreds of friends in the first few days. If you don’t know what that means, then
for sure you need some guidance before you start. The payoff is that you will be
exposed to almost every aluminum bottle currently in production. There are countless (it seems) collectors around the world who will want to buy, sell or trade with
you. I am awaiting the results of my first trade as I write this. Now here is where
my big concern comes in. I sent a box of 15 aluminum bottles – not the $3.00 ones
either – to Mexico. I am pretty sure that I will get my trade in return as there was
plenty of communication before and since the trade. BUT, I really don’t know this
person, or have much recourse if I get nothing in return. Within the BCCA and our
chapter, we at least have some recourse if a trade or sale goes awry. Even EBay
offer a resolution center to assist in completing transactions. This Facebook is a
shot in the dark. I sent an application to join our chapter with the box I sent, and
would encourage you to also consider doing the same. We still have a website that
requires membership to allow full access to some very enticing benefits. The composite list of bottles itself is worth $5.00 a year. Trading with other chapter members offers that extra bit of confidence that you are going to have a successful
transaction. Our newsletter also offers some unique information about the hobby.
It should be an easy thing to sell to these new trading partners. Remember, they
DO NOT have to be a member of the BCCA to join our chapter.
Speaking about the website, there are a couple of members who have a
good thing going. They are regular visitors to the site, and are getting first crack at
For this newsletter, many thanks to Brad Ambruso; Juan Carlos De Marco;
and Bill Viancourt for their contributions.
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the bottles that others have to buy on eBay or get through Facebook. Of course, the more visitors to the site
mean the greater possibility of good trades. It is still cheaper to trade than to buy.
Don’t forget to order you chapter t-shirt. There is an order form in this newsletter. They are good
quality shirts and identify you as a member of the best chapter in the BCCA. You can place your order for
pick up at Canvention if you like. Shirts will also be available at the chapter table
Your chapter needs you! Every year we have a table at Canvention where we sell our raffle tickets, t
-shirts, and allow members a chance to renew and solicit new members. We need volunteers to help at the
table. There are 7 slots on Thursday, 6 slots on Friday, and 3 on Saturday. Each time slot is 1 hour and we
try to have two people at the table at all times. If you could please donate one hour of your time at Canvention, send me an email (billjv@aol.com) and I can give you a time slot of your choice. Thanks in advance.
And a big thanks you to everyone who has helped in the past. I have been remiss in not recognizing you for
your help. Make sure you make time to attend the Chapter meeting on Thursday from 5:00 – 6:00 at Canvention. I can assure you that your attendance will be well worth your time.
Happy bottle hunting! I hope I see you at a local show or at Canvention.
Happy collecting.
Bill

Don’t Forget! We are also on Facebook!

Find us at www.facebook.com/groups/abcchapter or
type abcchapter in your Facebook search box

Dave’s Ramblings
Greetings all,
I’m sure most of you have heard that the Canvention Hilton is full. You might be able to get rooms there for
Tuesday and Wednesday night for $169 per night or possibly get a room at the Double Tree for $125 per night. I’m
still not sure what I’ll be doing. I waited too long for a friend to decide if he’s going or not so my backup plan is to
use hotel points for a nearby hotel.
After running out of room to display cabottles and cans in my man cave, I finally decided to start specializing
in sets and OCOC cans. I don’t have enough will power to specialize too much so right now it will be OCOC and sets
of cabottles, cans, and 5 liter cans. And I also like Japanese commemoratives and older foreign cans and older US
cans and hockey cans and….
As always we need contributions for the newsletter of the following: any information for Chapter Tid-Bits or
any news articles that pertain to cabottles; volunteers for the “My Collection” articles; columnists for “Micros in Bottles”; “What’s New”; and “Soda Bottles” columns. For any of these, please e-mail me at abc174dv@gmail.com
Cheers,
Your Interim Editor
Dave Vogl

ABC #174, BCCA #5560
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Chapter Tid-Bits
New Members: We are happy to welcome the following new members to our chapter:
Ron Schwinnen #239; John Doran #240; David Vitale #241; and Mark Rodgers #242.
Twitter: The ABC Chapter has finally jumped on the Twitter bandwagon. Any and all relevant tweets
about aluminum bottle collecting/bottling/etc. will be tweeted when found. Keep up with the latest news
and happenings for aluminum bottles. We can be found by searching abcchapter on Twitter.
Chapter T-Shirts: Don’t be left out at your local shows or CANvention as the best dressed CANnoisseurs will be wearing their
chapter t-shirts. You can get yours at any time by simply sending
an email to Bill Viancourt at billjv@aol.com or giving him a call
at 440-476-7505. We have shirts available in sizes from Med to
XXXL and shirts come in Royal Blue, White, Grey, and Wine
with the ABC logo on front and either the logo or our QR code
on back. Shirts are $15 each or 2 for $25. Shipping is $5.00 for
any order of 1 or 2 shirts. Check out the order form on the back
page.
Dues: The ABC Chapter dues, as always, are still $5 per year. If
you haven't renewed for 2015, contact our treasurer to keep yourself are in good standing.
Forum/Facebook: The ABC Chapter website is the best reference for cabottle collectors. If you have a
cabottle that isn’t shown, please contact Brad ASAP. Our Facebook page is extremely popular and should
be a useful tool for gaining new members. The Facebook page can be found by simply typing abcchapter
into your Facebook search box.

Join the BCCA and your first year in the ABC is free!!
The ABC is an active at-large chapter of the Brewery Collectibles Club of America, BCCA. The BCCA is a
national organization of collectors specializing in any kind of Breweriana. The club boasts a membership of
3500+ and hosts a National CANvention yearly. Perks of belonging to the BCCA include a subscription to
Beer Cans & Brewery Collectibles-the high quality magazine, a membership roster, access to members only areas of the website, the right to attend the National CANvention, to name a
few.
ABC Chapter members receive three information packed newsletters, a membership roster, members only forum areas and several other perks offered from time to
time.
Check it out at www.bcca.com or give them a call at 636-343-6436. After you join,
let us know at www.abcchapter.com and your first year at the ABC is covered!
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Bud Light apologizes for 'removing no' label
DENVER – Bud Light is backpedaling after upsetting people with a label saying the beer was perfect for
temporarily removing the word "no" from the drinker's vocabulary, evoking concerns about alcohol-fueled
rape culture.
Anheuser-Busch swiftly apologized Tuesday afternoon as images of the label spread online. The full label
reads: "The perfect beer for removing 'no' from your vocabulary for the night."
The brewer said it intended the label to be a fun way of invoking the ongoing "Up for Whatever" advertising campaign in which young drinkers say yes to trying new things. Not everyone took it that way. Online,
many comments said the wording uncomfortably evoked an alcohol-fueled college rape culture.
Excerpts taken from article by Trevor Hughes, USA TODAY April 29, 2015

For Attribution to:
Alexander Lambrecht
Vice President, Bud Light
Anheuser-Busch
The Bud Light Up For Whatever campaign, now in its second year, has inspired millions of consumers to
engage with our brand in a positive and light-hearted way. In this spirit, we created more than 140 different
scroll messages intended to encourage brand engagement.
It’s clear that this particular message missed the mark, and we apologize.
We would never condone disrespectful or irresponsible behavior. No means no.
As a result, we have immediately ceased production of this message on all bottles.
Excerpts taken from newsroom.anheuser-busch.com press release.
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What’s New in A-B?!
Brad Ambruso ABC# 007

It was just a couple issues ago we covered the Budweiser ‘Retro’ design twist tops, so far the only Budweiser in a 16oz twist. Well it
looks as if that will stay the only Budweiser in a twist since A-B has
changed Budweiser back to pry tops. Why they did this is a bit of a
mystery but a very good source suggests it was because the twist bottles lack the quality appearance of the heavier Exal pry top and a few
Budweiser sponsors didn’t like that, which I agree whole heartedly.
The first Budweiser pry top to re-immerge was the “Retro’ design.
The exact design we saw on the twist tops and if you place one next
to a twist, I think you’ll agree with A-B’s choice to
switch back to pry tops. A national release.
A change up on the crowns for the ‘Retro’ pry also.
Similar to the red crown from 10 or so years ago
except it’s solid red without the gold along the rim.
Budweiser ‘Retro’

502530 n/r, 502531 redem, 502532 3.2
The first commemorative bottle to show up in the Budweiser pry top is the ‘Statue of Liberty’ for the National Park Foundation. We’ve seen cans from Budweiser over the past few years
with the American flag design and the Made in America bottle kind
of tugged at the patriotic strings, but this one takes the cake. Putting
the statue on a bottle was a great idea and since this is for the National Parks, which there are a bunch of, one can only hope we’ll see
more designs down the road. A national release and in addition to
the bottles, this design is in 25, 16, 12 and 8 oz
cans.

Another change to a crown to report. This one
found on the ‘Statue of Liberty’ bottle is the usual
Bud Bowtie we’re all familiar with except it’s a
lone Bowtie on solid red this time without a gold
Budweiser ‘Statue of Liberty’
502543 n/r, 502544 redem, 502545 3.2

rim or pry off added.
Nothing too exciting happening with
Bud Light except a back panel change
on the ‘Cool Twist’ redem bottle. The
addition of alcohol percentage, a slight
change on a few things and now you
variation collectors have a new one to
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We had plenty of warning they were coming and right on
schedule the Bud Light Mixx Tail bottles arrived. Three different flavors, Firewalker, Long Island and Hurricane are
available in the 11.5oz bottles nationally. Not your usual national release as there aren’t any non-redem or 3.2 bottles.
Instead there are 8% and 6% releases of the same flavors. The
8% are available just about everywhere while the 6% are being sold in states with the percentage limits or 3.2 law, Oklahoma, Tennessee, etc.
The differences between the percentages on
the bottles can easily be found on the front
of the bottles. So even if you’re not into
variations, probably one to find as it should
qualify for the ‘5ft rule’. 6% variations are
Firewalker 502516, Long Island 502510
and Hurricane 502512, all redem.
You may have noticed a gap in the Mixx Tails numbers,
502514 and 15 are missing. One of the most popular flavors,
especially in South America is the Mojito, which AMBEV
has been doing down there for years in glass and cans. Well
that may have been the other flavor A-B was thinking about
for these bottles. Not sure if we’ll ever see it, perhaps A-B is
waiting to see how these do or it just didn’t make the grade
for a release, only time will tell.

Firewalker
502517 redem

It’s always a pain to keep up with the foreign A-B
releases and the sticker variations are even tougher.
Thanks to eBay and Facebook, a few have surfaced.
From Costa Rica the Budweiser 501986
white bowtie version appeared with the
Costa Rican import sticker applied to the bottom of the bottle.

Germany must have had an NFL Football craze a couple years back as the 2012 Bud Light Kickoff 502026
and 2012 Bud Light Lime NFL 502012 bottles have
been found floating around. Two different importers
were used and the neatest thing about these bottles is
the 16 year old drinking age on the stickers.

Bud Light Mixx Tail 8%
Long Island
Hurricane
502511 redem
502513 redem
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Carlsberg may soon be serving
beer in cardboard bottles
Carlsberg is developing the world’s first fully biodegradable bottle
for its beverages. The “Green Fiber Bottle” will be made from sustainably sourced wood fiber or paper pulp—think of the material
used in egg cartons and protective packaging for electronics products—and will be much lighter than glass bottles, according to the
company’s Senior Packaging Innovation Manager, Håkon Langen.
“It will be a new look and feel. It will be non-transparent, nonbreakable and with a visible fiber structure,” he told Quartz.

The Danish company is working with moulded packaging specialists ecoXpac, Innovation Fund Denmark,
and the Technical University of Denmark to bring a product to market in the next three years.

Excerpts from Anne Quitno in Quartz January 26, 2015
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Foreign Bottles

Juan Carlos De Marco ABC# 031
New and beautiful editions have appeared in the world, making that we renew and reconnect
with our usual contacts to allow additions to our shelves with those cabottles that day by day
are perfecting their aesthetic proposals. Let´s see what is to enjoy in the latest.

ESTONIA
A le Coq
Estonia made their debut to the market of cabottles with a traditional local
trademark: a LE COQ beer brand.
The style of Eastern Europe countries as they are fine, sober design, but not
for that reason less attractive...
We hope to have more creations. WELCOME !!!
GERMANY
Warsteiner
Without a doubt, Warsteiner synthesized a special
magnetism whenever their aluminum bottles appear on the market. Their series are already famous, but as well as the old MTV, the gold that
characterizes both the premium beer and its colors
in cans and bottles once again is captivating, this
time with several concentric buildings on the body.

Bud Light
Funny thing is this move of German investors, importing Bud
Light from the United States. We all know the hard German palate, where there is no almost a place for "light" beer, considering
that for hundreds of years this people bowed en masse by strong
and tasty beers. Could it be that the taste in the world will be
changing, and marketing is gaining ground to the custom?
Here are the cabottles with their import stickers.
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SOUTH AFRICA
Castel
Countries tend to reflect their local productions in formats that succeed in
other countries, like the USA, where Miller and Coors firms have made large
campaigns with the 16 ounces.
In this case, the South African CASTLE LITE has followed that path, and
attempts to capture the market of high consumption, with this measure.
Let's see if this "blackie" appeals to the market.

BRAZIL
Opa Brasileira
Brazil never ceases to innovate, but this time really pleasantly surprised
with something new on the world market... A new version of OPA, but this
time of 250 ml!
Move risky for the company, which impose on the market to this new proposal that will have to do much with the price in stores, since the quantity of
beer for the always thirsty Brazilians, isn't as attractive, LOL
The cabottle is really beautiful.

Heineken
Continuing with the Brazilian innovations, not only in the
specific design of the cabottle we find news, also in the
packaging that on this occasion, as always happens with
Heineken, gives an added value to the proposal.
Quality is a hallmark of Heineken worldwide, and the bottle is always a place for admiration.
VIET NAM
Heineken
It is already becoming common to see famous breweries worldwide production invading the Asian market:
Heineken, Budweiser and Guinness have been the
pioneers, although by now only with stickers of the
importers.
This Heineken visited Viet Nam and is here to stay.
We hope that these countries will follow the example
that initiated Singapore with the Tiger.
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SPAIN
Mahou
It gives us the feeling that Mahou in Spain aims to have the hegemony of the market of cabottles. Its products invade Mexico, Chile, Hong
Kong, Thailand, Emirates, and the far east, but they are also consolidated in their own country. Just see this wonderful 5 star in tribute to
Atlético de Madrid soccer club, by the way, very difficult to get.
EMIRATES
Mahou
As we said before, Mahou is invading non-conventional markets. Enjoy this
already well known cosmetics of the players of Real Madrid, in the Special
Edition for the United Arab Emirates, whose only difference is that the logo
color, it is not red, but blue.
Logically the color represents 0.0 alcohol in beer, which doesn't loose taste
or quality.
MEXICO
Coors – Michelob Ultra – Eggenberg
Not to be tiring or repetitive, the
cabottles with the sticker of the importers is a variant of collecting that not
everyone is interested in, for which we
present some variants of them all together, which have appeared in Mexico,
both for American cabottles (Coors and
Michelob), as for Austrian (Eggenberg).

FRANCE
Phenix
Perhaps a product of the crisis suffering in Europe, the
appearances of new models have undergone a slight delay.
But in France the company Phenix presents a new 330 ml
model, here shown with the previous model so that the
differences are observed. Nice cabottle.
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Chapter T-Shirts
If you would like to purchase a chapter shirt, please send an email to Bill Viancourt at billjv@aol.com or
giving him a call at 440-476-7505.
Cost: Shirts are $15 each or 2 for $25. Shipping is $5.00 for any order of 1 or 2 shirts.
Size: Medium ____ Large_____ X-Large _____ XX Large _____ XXX Large _____
Color: Royal Blue_____ White _____ Grey _____Wine _____
Design on back: ABC logo _____ ABC QR code _____

Your Name: ___________________________________________
Shipping Address ___________________________________________________

_______________________________________
_______________________________________
_______________________________________

NUMBE R 2

P AGE 1 2

NUMBER 2

NUMBER 2
P AGE 1 3
NUMBE R 2

The web site for renewing your BCCA membership or joining is at :
http://www.bcca.com/membership/options.asp
Don’t forget to tell your friends.
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Note to ABC members: please send an ABC membership form to any possible future members; such as
including it with anyone you’re having Face Book or eBay transactions with.

NUMBER 2

